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Sri Lanka Tourism Development Authority - Weekly Report

SUMMARY REPORT

Tourist arrivals from 01st to 30t November 2025

Number Number Percentage Percentage

o of change change
- tourists tourists - e (22
_ 238,924 208,253 _ 21.4 5.8
_ 235,618 218,350 _ 10.0 1.9
_ 233,382 209,181 _ 9.6 (1.7)
_ 180,429 148,867 _ 17.3 (3.2)
_ 129,466 112,128 _ 18.5 2.7
_ 146,828 113,470 _ 21.8 (5.8)
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Daily tourist arrivals, 015 to 30" November 2025
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Daily distribution of tourist arrivals, 015 to 30" November 2025
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Daily trend of tourist arrivals, 2022 - 2025
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Weekly distribution of tourist arrivals, 2022- 2025
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Top ten source markets, 01st to 30" November 2025

N f
Rank Country tuomu?ii;so Share %
1 ® India 51,391 24.1%
o
2 ’ Russian Federation 24,953 11.7%
4§
3 +’ United Kingdom 16,915 7.9%
T A /;
4 ‘ Germany 14,518 6.8%
5 % Australia 9,384 4.4%
6 “ China 9,217 4.3%
7 4 E France 8,459 4.0%
8 Poland 5,331 2.5%
9 B —— united States 5,284 2.5%
sdidis _
10 s Spain 4,666 2 204
11 Other 62,788 29.5%

Total 212,906



Sri Lanka Tourism Development Authority - Weekly Report

Top twenty source markets, 01st January — 30" November 2025

Rank Country Number of tourists
1 India 474,796
2 United Kingdom 191,742
3 Russian Federation 158,593
4 Germany 131,259
5 China 121,671
6 France 101,771
7 Australia 94,667
8 Netherlands 59,589
9 United States 57,449
10 Bangladesh 55,110
11 Italy 43,948
12 Poland 43,119
13 Spain 42,794
14 Canada 42,195
15 Japan 33,756
16 Maldives 33,278
17 Switzerland 30,143
18 Malaysia 21,436
19 Israel 21,076
20 Pakistan 20,701

Others 324,500

TOTAL 2,103,593



