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Tourism remains a cornerstone of Sri Lanka's economic and social progress, making
meaningful contributions to foreign exchange revenues, job creation, and regional
growth. As the sector rebounds within an increasingly competitive global environment,
understanding international visitor markets has become critical for effective planning
and strategic direction.

This report AFrom Arrivals to Insights:

delivers an in-depth examination of the primary markets driving inbound tourism in
2025. It moves beyond surface-level statistics to analyze market share, seasonal
patterns, length of stay, and evolving traveller behaviour, drawing on official data from
the Department of Immigration and Emigration.

The findings are designed to equip policymakers, destination marketers, and private
sector stakeholders with the intelligence needed to prioritize markets, sharpen
promotional strategies, and elevate the visitor experience ultimately reinforcing Sri
Lanka's standing as a competitive and sustainable destination.

Key Source markets to Sri Lanka, 2025

Tourist Arrivals Tourist Arrivals

Rank  Country of Residence  (ja ~ pec 2025) Jan ~ Dec 2024)
1 India 531,511 416,974
2 United Kingdom 212,277 178,339
3 Russian Federation 186,580 201,920
4 Germany 147,966 136,084
5 China 132,035 131,681
6 Australia 109,487 89,573
7 France 109,041 88,775
8 United States 65,973 59,532
9 Netherlands 64,164 50,116
10 Bangladesh 59,563 39,555
1 Others 743,924 660,916

Total 2,362,521 2,053,465
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Sri Lanka recorded a historic 2.3 million tourist arrivals in 2025 , its highest-ever
annual figure reflecting the remarkable resilience and momentum of the island's
tourism sector. Leading this milestone was India, which contributed 531,511 arrivals,
more than double any other country, with a year-on-year increase exceeding 114,000
visitors. This dominance is underpinned by geographic proximity, robust air
connectivity, deep cultural ties, and well-targeted marketing campaigns.

Building on this strong foundation from key Asian markets, established Western
nations also performed solidly. The UK secured second place with 212,277 arrivals,
while Russia slipped to third with 186,580, impacted by economic pressures and other
factors. Notably, Australia and France both crossed the 100,000 arrival threshold,
signaling expanding appeal in these regions.

Beyond the top performers, several emerging markets showed impressive trajectories.
Bangladesh made a striking debut in the top ten, surging from 39,555 to 59,563
arrivals, driven by affordable travel and regional circuits. The Netherlands maintained
strong Western European momentum. China, however, remained largely stagnant
representing a significant untapped opportunity for targeted re-engagement strategies.
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Per DayExpenditure }

$176.49 USD

Male
340,258 arrivals

Package-based travelers represent
the higher spending tier per day.

$154.60 USD

Daily Spend for
Non-Package Tourists

‘ Gender Distribution

Independent travelers spend approximately
$21 less per day than those on packages.

‘ Age Distribution

30-39: The Largest 60 & Above:
Traveler Segment 50-59: 80,615
i i 82021  Visitors

Strong Presence  Visitors
of 40-49 Year Olds
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Senior travelers show a steady
interest, closely matching the
50-59 age group.

20-29:
Under 19: 75,503 Visitors
46,250 Visitors Young adults represent

This represents the smallest a significant mid-tier
demographic segment in the portion of the visitor
current visitor data. distribution.
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Purpose of Visit
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and Vacation — (4%) constitute the primary

professional segments.

59%

Leisure remains the single

Iargles'l motiya.tor for the o o o
majority of visitors. Unspecifi ed O.r tje:aﬂea:' asn; Niche Visits
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Nearly a quarter of visitors
fall into the "Other or not
responded" category.

&6 &

v Visi:jinng r’ti?"ds Religious Sports
an3.9e ;’%es 0.66% 0.45%

PEAK ARRIVALS IN DECEMBER:

The year ended at its highest volume
with 56,715 arrivals in December.

SUSTAINED GROWTH
FROM AUGUST:
Tourist numbers began a
MAY consistent month-over-
EARLY YEAR VOLATILITY: ol nae e sbring
Arrivals saw a sharp dip in 56,71 5
February before Total Tourist
recovering through the { Arrivals
spring months.
51,391
THE MAY y Total Tourist

Arrivais

SPIKE:
May represents | 48 ’.rl 3

a significant )
significant Total Tourist

mid-year peak / Arrivals
in travel volume
before a
summer lull.

FER 2 Q4 YEAR-END SURGE
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Gender Distribution

Per DayExpenditure

Age Distribution



