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Introduction

The following document provides a synthesis of the most recent March 2025 international
visitor arrivals data sourced from the Department of Immigration & Emigration. The data is
current as of 315t March 2025, and subject to change. The data provides an overview of month-
on-month and annual changes in visitor arrivals to Sri Lanka from international source
markets. The data is meant to provide an overview of how travel and tourism is performing to
Sri Lanka.

This report is developed by the Research & International Relations Division at Sri Lanka
Tourism Development Authority (SLTDA). Questions, comments and feedback are welcome
and will support the future amendment and enhancement of the report to ensure it meets the
data and insights needs of Sri Lankads Gover nmen
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Summary

Sri Lanka's tourism industry shows robust
performance in early 2025, with January-
March statistics revealing significant
growth. The first quarter recorded 722,276
tourist arrivals, representing 35.2% of
2024's annual total (2,053,465). January
led with 252,761 visitors (21.4% year-over-
year increase), followed by February with
240,217 (+10.0%) and March with 229,298
(+9.62%).

While growth remains positive throughout
Q1, the declining growth rate (from 21.4%
to 9.62%) may indicate normalization after
peak holiday periods or emerging seasonal
patterns. This follows 2024's trends where
December-February were peak months
and May-June experienced lower visitor
numbers due to various conditions.

Table 1. Monthly tourist arrivals,

March 2025

If Q1 momentum continues, 2025 could
significantly outperform 2024's totals.
However, uncertainties remain regarding
traditionally low seasons and global
economic factors. To maintain this positive
trajectory, strategic priorities should
include sustained marketing efforts,
targeted promotions during expected
seasonal dips, and infrastructure
improvements.

Key source markets including India,
Russia, the United Kingdom, Germany,
and France played a crucial role in
strengthening  Sri  Lanka's  tourism
performance in March. These markets
made substantial contributions that drove
the growth in visitor numbers, providing
essential support to the country's tourism
sector.

Month 2024 2025 %
Change
2025/24

January 208,253 252,761
February 218,350 240,217
March 209,181 229,298
April 148,867
May 112,128
June 113,470
July 187,810
August 164,609
September 122,140
October 135,907
November 184,158
December 248,592
TOTAL 2,053,465 722,276

21.4
10.0
9.62

Tourist Arrivals

229,298

| March 2025
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Tourist arrivals by region and percentage share
March 2025

Map 1. Tourist arrivals by region and percentage share
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The regional breakdown of Sri Lanka's tourism reveals significant market
concentration, with Europe (57.2%, 131,185 visitors) and Asia & Pacific (35.9%, -.
82,225 visitors) collectively representing 93.1% of all arrivals.

By Air By Sea

Europe's dominant position likely results from colonial connections, established
travel patterns, and strong flight networks, while the Asia-Pacific region benefits
from geographic proximity and cultural affiliations with important source countries
like India and China.

By comparison, contributions from the Americas (5.5%, 12,717 visitors), Middle
East (0.8%, 1,787 visitors), and Africa (0.6%, 1,384 visitors) remain marginal,
representing missed opportunities for growth. These underserved regions offer
distinct potential: the Middle East for high-end tourism, Africa for environmental
experiences, and the Americas for specialized interests such as wildlife
observation.

To reduce vulnerability to regional economic fluctuations and build a more
sustainable tourism sector, Sri Lanka should focus on broadening its visitor base
through improved flight connections, streamlined visa regulations, and targeted
marketing initiatives specific to each underrepresented region. Addressing these
imbalances could stimulate growth while creating a more resilient tourism
ecosystem less susceptible to localized market disruptions.
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Top primary markets and top potential markets
Top primary markets, March 2025

Note: The top primary markets for Sri Lanka have been identified using visitor arrivals. The previous methodology used
to identify the markets was altered due to the current arrival trends in the source markets and the socio-economic factors
in Sri Lanka. The intention is to track these source markets on a go-forward basis to understand future performance of
Sr i Lankads t oncludingduring thegprojectest international tourism recovery period, 2022-2025.
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Top potential markets, March 2025

Note: The top potential markets for Sri Lanka have been identified using visitor arrivals data. The previous
methodology used to identify the markets was altered due to the current arrival trends in the source markets and the
socio-economic factors in Sri Lanka. The intention is to track these source markets on a go-forward basis to
understand future performance of Sri Lankads tourism

recovery period, 2022-2025. /
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