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• Market research study conducted in May, 2021 with identified travel 
consumers in 10 major outbound travel markets.

• Online survey methodology, providing statistically representative results with 
n=1,000 responses in each of the markets.

• Designed to provide an accurate read of Sri Lanka’s destination brand; how 
travellers plan and book travel; and identify Sri Lanka’s ideal travel consumer.

• Used to develop marketing, PR and product development by leading NTOs 
and their partners: 

China

France

Germany

Italy

Poland

Russia

Saudi Arabia

Spain

UK

US

SURVEY MARKETS

THIS RESEARCH BENCHMARKS SRI LANKA’S DESTINATION BRAND AND PROVIDES A PROFILE OF SRI 
LANKA’S IDEAL TRAVEL CONSUMER

Note: a separate study assesses 
perception of Sri Lanka in Australia
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China

Total

Yes No

REPORTED INTERNATIONAL LEISURE TRAVEL OVER PAST THREE YEARS

Base per country: Total n=10054, China n=1016, France n=1002, Germany n=1000, Italy n=1003, KSA n=1002, Poland n=1021, Russia n=1004, Spain n=1000,
UK n=1005, USA n=1001
Base: All Respondents
Q9. Have you taken an international overnight holiday/vacation  trip in the past three years (i.e., since April 2018)?

PRIOR TO COVID-19, 82% OF CONSUMERS TRAVELLED INTERNATIONALLY; POST COVID-19, THE MARKET 
HAS SHRUNK WITH 62% OF CONSUMERS EXPRESSING INTEREST TO TRAVEL IN THE FUTURE.
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34

23

38
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3

1

4

2

3

2

3

7

3

2

3

1

1

1

1

1

1

1

USA
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Russia
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KSA
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TOTAL

Very likely Somewhat likely Not very likely Not at all likely

LIKELIHOOD TO TRAVEL IN NEXT THREE YEARS
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Base per country: Total n=10054, China n=1016, France n=1002, Germany n=1000, Italy n=1003, KSA n=1002, Poland n=1021, Russia n=1004, Spain n=1000,
UK n=1005, USA n=1001
Base: All Respondents
Q12. Looking forward to the next  three years, which countries are you considering as possible holiday/vacation  travel destinations, apart from your own?
You may mention up to three. Please type the first few letters of your destination and then click to select the correct item from the list.

FUTURE HOLIDAY DESTINATIONSCURRENTLY BEING CONSIDERED – TOP 10 DESTINATIONS 

Total China France Germany Italy KSA Poland Russia Spain UK USA

1st Spain (19%) Japan (33%) Italy (31%) Spain (32%) Spain (34%) Egypt (42%) Spain (35%) Turkey (43%) France (32%) Spain (37%) Italy (20%) 

2nd France (16%) USA (16%) Spain (31%) Italy (29%) France (29%) UAE (18%) Greece (27%) Egypt (30%) Italy (31%) USA (21%) France (17%)

3rd Italy (15%) France (15%) Greece (14%) Greece (17%) Greece (20%) Bahrain (14%) Germany (19%) Italy (16%) USA (17%) France (19%) Canada (16%)

4th Egypt (14%) Thailand (14%) USA (11%) France (16%) USA (12%) France (11%) Croatia (19%) Spain (12%) Germany (16%) Italy (19%) Mexico (14%)

5th Greece (13%) Singapore (14%) Canada (10%) USA (13%) Egypt (12%) Morocco (11%) France (17%) Greece (12%) Portugal (15%) Greece (17%) Japan (11%) 

6th USA (11%) Republic of Korea (12%) Japan (9%) Netherlands (9%) Egypt (10%) Malaysia (9%) Egypt (15%) Germany (12%) Egypt (11%) Portugal (11%) Australia (10%)

7th Germany (9%) Egypt (11%) Morocco (9%) Portugal (8%) Portugal (8%) USA (7%) USA (10%) France (11%) Greece (11%) Turkey (8%) Ireland (10%)

8th Japan (9%) UK (10%) Egypt (8%) Croatia (7%) UK (7%) Lebanon (6%) Portugal (10%) Thailand (10%) UK (10%) Egypt (7%) Spain (9%)

9th Portugal (6%) Australia (9%) Germany (6%) Thailand (6%) Japan (7%) UK (5%) Norway (6%) China (9%) Japan (8%) Australia (7%) Germany (9%)

10th Turkey (6%) Germany (8%) Thailand (5%) Norway (6%) Australia (6%) Japan (5%) Tunisia (5%) Cyprus (8%) Mexico (7%) Germany (6%) UK (9%)

Sri Lanka 
(<1%)

Sri Lanka (<1%)
32nd

Sri Lanka (1%)
Sri Lanka (<1%) Sri Lanka (<1%)

25th
Sri Lanka (1%)

Sri Lanka (<1%) Sri Lanka (<1%) Sri Lanka (<1%) Sri Lanka (1%) Sri Lanka (<1%)

SPAIN, ITALY AND FRANCE DOMINATE FUTURE TRAVEL WISH-LISTS, FOLLOWED BY JAPAN, GREECE, 
EGYPT AND TURKEY. SCORES FOR SRI LANKA ARE 1% OR LESS.
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• We asked a series of prompted questions focused on Sri Lanka and a set of 8 specific competitive destinations: 
Kenya, Botswana, Seychelles, Turkey, Greece, Jordan, Morocco, Tunisia.

• Taken together, these four questions are a basket of measures to evaluate the overall brand health of the 
destination.

MEASURING SRI LANKA’S DESTINATION BRAND HEALTH

INTERESTFAMILIARITY IMPRESSION

Recall (awareness) of 
destinations’ holiday/travel 
experiences

Level of favorability of 
destinations’ holiday/travel 
experiences

Stated interest in an overnight 
holiday/vacation trip in the 
next three years 

RECOMMEND

Potential to recommend/ 
advocate for the destination as 
a holiday/vacation experience

DESTINATION BRANDS CAN BE MEASURED VIA MYRIAD VARIABLES LINKED TO THE TRAVEL CONSUMER 
PATH-TO-PURCHASE
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Sri Lanka Botswana Greece Jordan Kenya Morocco Seychelles Tunisia Turkey

Total

China

France

Germany

Italy

KSA

Poland

Russia

Spain

UK

USA

6

% very/somewhat familiar POTENTIAL TOURISM DESTINATIONS

SO
U

R
C

E 
M

A
R

KE
TS

FAMILIARITY WITH TOURISM OFFERING OF DIFFERENT DESTINATIONS

Base per country: China n=1016,France n=1002,Germany n=1000,Italy n=1003,KSA n=1002,Poland n=1021,Russia n=1004,Spain n=1000,UK n=1005, USA n=1001. Total 
n=10054
Base: All Respondents
Q14. How familiar are you with each of the following tourism destinations in terms of what they have to offer as holiday/vacation travel experiences?
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22

33

28

31% OF TRAVEL CONSUMERS ARE FAMILIAR WITH SRI LANKA AS A TRAVEL DESTINATION – WITH 
FAMILIARITY HIGHEST IN CHINA AND KSA. SRI LANKA IS ON PAR WITH KENYA AND JORDAN. 
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FAMILIARITY
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OVERALL IMPRESSION OF TOURISM OFFERING OF DIFFERENT DESTINATIONS

Base per country: China n=1016,France n=1002,Germany n=1000,Italy n=1003,KSA n=1002,Poland n=1021,Russia n=1004,Spain n=1000,UK n=1005, USA n=1001. Total 
n=10054
Base: All Respondents
Q15. What is your overall impression of the following tourism destinations in terms of what they have to offer as holiday/vacation travel experiences?

% excellent/good impression POTENTIAL DESTINATIONS

44% OF TRAVEL CONSUMERS HAVE A POSITIVE IMPRESSION OF SRI LANKA’S TRAVEL EXPERIENCE WITH 
RATINGS RELATIVELY CONSISTENT ACROSS SOURCE MARKETS.

Sri Lanka Botswana Greece Jordan Kenya Morocco Seychelles Tunisia Turkey

Total

China

France

Germany

Italy

KSA

Poland

Russia

Spain

UK

USA

44
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IMPRESSION
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INTEREST IN TRAVEL TO DIFFERENT DESTINATIONS

Base per country: China n=1016,France n=1002,Germany n=1000,Italy n=1003,KSA n=1002,Poland n=1021,Russia n=1004,Spain n=1000,UK n=1005, USA n=1001. Total 
n=10054
Base: All Respondents
Q13. How interested, if at all, are you in taking an international overnight holiday/vacation trip in the next three years to each of the following destinations? 

% very/somewhat interested POTENTIAL DESTINATIONS

38% OF TRAVEL CONSUMERS ARE INTERESTED TO TRAVEL TO SRI LANKA IN THE NEAR FUTURE FOR A 
HOLIDAY. RESULTS ARE HIGHLY DEPENDENT ON MYRIAD FACTORS, ESPECIALLY THE COVID-19 SITUATION. 

Sri Lanka Botswana Greece Jordan Kenya Morocco Seychelles Tunisia Turkey

Total

China

France

Germany

Italy

KSA

Poland

Russia

Spain

UK

USA

38
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33

33
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37

58

26

28
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INTEREST
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LIKELIHOOD TO RECOMMEND DIFFERENT DESTINATIONS

Base per country: China n=1016,France n=1002,Germany n=1000,Italy n=1003,KSA n=1002,Poland n=1021,Russia n=1004,Spain n=1000,UK n=1005,
USA n=1001. Total n=10054
Base: All Respondents
Q16. How likely, if at all, would you be to recommend the following tourism destinations in terms of what they have to offer as holiday/vacation travel experiences?

% very/somewhat likely POTENTIAL DESTINATIONS

Sri Lanka Botswana Greece Jordan Kenya Morocco Seychelles Tunisia Turkey

Total

China

France

Germany

Italy

KSA

Poland

Russia

Spain

UK
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47

30
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52

46

34
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RECOMMEND

41% OF TRAVEL CONSUMERS WOULD RECOMMEND SRI LANKA AS A HOLIDAY DESTINATION WITH 
RATINGS HIGHEST IN EASTERN, NOT WESTERN EUROPE. 
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Google search

Travel review sites - e.g., Trip Advisor, Yelp

Referrals and recommendations from friends, 
colleagues or family

Online travel agents (OTAs) - e.g., Expedia, 
Booking.com, Agoda

Travel agents or tour operators

Destinations' official websites

Hotel websites

Guide books or city/regional travel guides and 
their associated websites –

e.g., Lonely Planet, Rough Guides, Frommer's

Airline websites

Destinations' official social media platforms

Travel publications/magazines - e.g., Travel and 
Leisure, Conde Nast Traveler, Afar

Television

Travel/lifestyle social media influencers

Other

10

TOP SOURCES OF DESTINATION INSPIRATION

Base: Total n=10054
Base: All Respondents
Q20. Thinking about your next vacation/holiday , which of the following information sources will you be most  likely to use to inspire you in choosing a destination?

48
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37
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33

27

26

21

21
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17

1

THE MARKET CONTINUES TO SHIFT TO A PREDOMINANTLY DIGITAL CHANNEL BASED PLANNING 
PROCESS, WITH HUMAN CONNECTION.

Google search

Online travel agents (OTAs) - e.g., Expedia, 
Booking.com, Agoda

Travel review sites - e.g., Trip Advisor, Yelp

Travel agents or tour operators

Destinations' official websites

Hotel websites

Referrals and recommendations from friends, 
colleagues or family

Guide books or city/regional travel guides and their 
associated websites - e.g., Lonely Planet, Rough 

Guides, Frommer's

Airline websites

Destinations' official social media platforms

Travel publications/magazines - e.g., Travel and 
Leisure, Conde Nast Traveler, Afar

Television

Travel/lifestyle social media influencers

Other
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15

15

1

TOP SOURCES OF INFORMATION TO AID TRIP PLANNING
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41

65
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66

58

63

63

61

30

59

USA

UK

Spain

Russia

Poland

KSA

Italy

Germany

France

China

TOTAL

I will be willing to pay more for a higher-quality experience Other factors will be important

TRAVEL PRIORITIES AFTER COVID-19 PANDEMIC

Base per country: China n=548, France n=333, Germany n=331, Italy n=344, KSA n=407, Poland n=439, Russia n=418, Spain n=320,
UK n=342, USA n=321. Total n=3803
Base: Those coded 4/5 in Q.13 (Sri Lanka)
Q32. Which of these statements comes closest to your view about your travel priorities once the COVID-19 pandemic is over?

THE EMERGING POST-COVID-19 TRAVEL CONSUMER IS SEEKING A HIGHER-QUALITY EXPERIENCE AND IS 
WILLING TO PAY; PRICE SLASHING IS NOT NEEDED TO STIMULATE TRAVEL TO SRI LANKA.
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SUSTAINABLE TOURISM IS BECOMING MAINSTREAM

THE EMERGING POST-COVID-19 TRAVEL CONSUMER INTERESTED IN SRI LANKA IS ALSO SOCIALLY AND 
ENVIRONMENTALLY CONSCIOUS .
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Base per country: China n=548, France n=333, Germany n=331, Italy n=344, KSA n=407, Poland n=439, Russia n=418, Spain n=320,
UK n=342, USA n=321. Total n=3803
Base: Those coded 4/5 in Q.13 (Sri Lanka)
Q35. How much extra would you be willing to pay for vacation experiences that had been certified by an independent third-party organization as being environmentally and socially 
responsible?

WILLINGNESS TO PAY PREMIUM FOR RESPONSIBLE TRAVEL

20

5

4

4

6

13

4

4

5

5

7

39

30

30

24

30

43

29

31

24

39

32

32

39

48

36

50

30

49

40

41

44

41

10

27

18

36

14

14

18

25

30

12

20

USA

UK

Spain

Russia

Poland

KSA

Italy

Germany

France

China

TOTAL

20%+ more 10% more 5% more No More% extra willing to pay

AN OVERWHELMING MAJORITY OF TRAVEL CONSUMERS WOULD BE WILLING TO PAY MORE FOR A 
RESPONSIBLE AND SUSTAINABLE TOURISM EXPERIENCE, WITH AMERICANS MOST OPEN TO THIS.
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I believe travel should be about enriching knowledge

I like to experience something completely new

I enjoy experiencing and learning about other cultures and history

I'm happy to travel to new destinations for a vacation, even when I don't understand the local language

I seek out authentic experiences

I like getting a new perspective on the world and my place in it

I am drawn to places with sunshine and warm weather

The quality and comfort of my accommodation and transportation are important to me when travelling

I actively seek new experiences and activities

Before I go on vacation, I prefer to plan my trip in detail

I enjoy traditional local festivals when I travel

I like to make connections with new people

I am a frequent user of social media

Price is extremely important to me when I choose a travel destination or holiday experience

Relaxation is the most important thing for me when I travel

When I take a holiday trip, I prefer to organize the different elements of my travel myself (e.g., Flights, accommodations, 
excursions)

I would feel more comfortable going on vacation to a country that required all visitors to show that they had been 
vaccinated against covid-19

I don't mind putting up with discomfort for an interesting experience

When I travel, I like to support local communities and operators

I actively seek out tourism operators adhering to social and environmental standards

For me, vacations/holidays mean the sun, the sea and the beach

I am selfless in giving my time to help others

I would rather be required to take a covid-19 pcr test on arrival at my destination than have to show proof of vaccination

I enjoy owning luxurious products

I feel winning is extremely important

I usually think my own country's way of doing things is the best

I am drawn to experiences with an element of risk and danger

I don’t like traveling in a tour operator bubble

14

ATTITUDES AND PREFERENCES CONNECTED WITH TRAVEL (% AGREE)

Base: Total n=3803
Base: Those coded 4/5 in Q.13 (Sri Lanka)
Q31. How well do each of the following statements describe you? Move the sliders below to indicate to what extent each quality applies to you
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73
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68

64

63

63

62

60

60

IMMERSIVE AND LEARNER TRAVELLERS DOMINATE THE PROFILE OF POTENTIAL TRAVEL CONSUMERS TO 
SRI LANKA.
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D E M G R A P H I C  P R O F I L E  – T H O S E  I N T E R E S T E D  I N  S R I L A N K A  - U K

15

29

34

34

High Medium Low

Level of Education Level of Income

49

32

19

High Medium Low

Q8. What is your average annual 
household income?

Gender

Age

55-64 Yrs.

18-24 Yrs.

25-34 Yrs.

45-54 Yrs.

35-44 Yrs.

0

11

23

18

20

15

12

Female Male

51%
49%

Relationship Status

Widowed

Single       

Married

Divorced/
separated

In a partnership

25

49

15

8

2

65+

Below 18 Yrs.       

Top 5 Regions

Q1. How old are you?

Q2. What is your gender? Q4. What is your relationship status?

Q5. In which of the following regions do you live?

Number of Children Under 18 in Household

Q3. How many children under 18 years of age are living with you in your household?

27

21

2

49

One

Two

Three or more

None

Q7. What is the highest level of formal 
education you have completed?

Base per country: UK n=342
Base: All those have interested in travelling to Sri Lanka
Q1, Q2, Q3, Q4, Q5, Q7, Q8

17

15

11

10

10

South East

Greater London

West Midlands

North West

South West

BRIT TRAVELLERS INTERESTED IN SRI LANKA TEND TO BE MIDDLE AGED, 
HIGHLY EDUCATED WITH ABOVE AVERAGE INCOMES.
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D E M G R A P H I C  P R O F I L E  – T H O S E  I N T E R E S T E D  I N  S R I L A N K A  - F R A N C E

16

40

20

40

High Medium Low

Level of Education Level of Income

45

34

21

High Medium Low

Q8. What is your average annual 
household income?

Gender

Age

55-64 Yrs.

18-24 Yrs.

25-34 Yrs.

45-54 Yrs.

35-44 Yrs.

0

8

25

28

21

11

8

Female Male

55%44%

Relationship Status

Widowed

Single       

Married

Divorced/
separated

In a partnership

30

46

15

8

1

65+

Below 18 Yrs.       

Top 5 Regions

Q1. How old are you?

Q2. What is your gender? Q4. What is your relationship status?

Q5. In which of the following regions do you live?

Number of Children Under 18 in Household

Q3. How many children under 18 years of age are living with you in your household?

27

17

5

50

One

Two

Three or more

None

Q7. What is the highest level of formal 
education you have completed?

Base per country: France n=333
Base: All those have interested in travelling to Sri Lanka
Q1, Q2, Q3, Q4, Q5, Q7, Q8

8

4

4

4

4

Paris

Gironde

Loire-Atlantique

Nord

Rhône

FRENCH TRAVELLERS INTERESTED IN SRI LANKA TEND TO BE YOUNGER, 
HIGHLY EDUCATED WITH ABOVE AVERAGE INCOMES.
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D E M G R A P H I C  P R O F I L E  – T H O S E  I N T E R E S T E D  I N  S R I L A N K A  - R U S S I A

17

62
23

15

High Medium Low

Level of Education Level of Income

676

27

High Medium Low

Q8. What is your average annual 
household income?

Gender

Age

55-64 Yrs.

18-24 Yrs.

25-34 Yrs.

45-54 Yrs.

35-44 Yrs.

0

13

27

21

16

20

3

Female Male

39%

61%

Relationship Status

Widowed

Single       

Married

Divorced/
separated

In a partnership

16

65

9

7

4

65+

Below 18 Yrs.       

Top 5 Regions

Q1. How old are you?

Q2. What is your gender? Q4. What is your relationship status?

Q5. In which of the following regions do you live?

Number of Children Under 18 in Household

Q3. How many children under 18 years of age are living with you in your household?

35

22

4

38

One

Two

Three or more

None

Q7. What is the highest level of formal 
education you have completed?

Base per country: Russia n=418
Base: All those have interested in travelling to Sri Lanka
Q1, Q2, Q3, Q4, Q5, Q7, Q8

29

23

13

11

11

Central Federal
District

Volga Federal
District

Southern Federal
District (including

the North…

Northwestern
Federal District

Siberian Federal
District

RUSSIAN TRAVELLERS INTERESTED IN SRI LANKA COME FROM ALL AGE 
GROUPS, BUT ARE DOMINATED BY HIGH EDUCATION AND INCOMES.
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D E M G R A P H I C  P R O F I L E  – T H O S E  I N T E R E S T E D  I N  S R I L A N K A  - K S A

18

37

23

36

High Medium Low

Level of Education Level of Income

68

14

18

High Medium Low

Q8. What is your average annual 
household income?

Gender

Age

55-64 Yrs.

18-24 Yrs.

25-34 Yrs.

45-54 Yrs.

35-44 Yrs.

0

16

33

30

11

6

4

Female Male

54%46%

Relationship Status

Widowed

Single       

Married

Divorced/
separated

In a partnership

20

78

1

0

1

65+

Below 18 Yrs.       

Top 5 Regions

Q1. How old are you?

Q2. What is your gender? Q4. What is your relationship status?

Q5. In which of the following regions do you live?

Number of Children Under 18 in Household

Q3. How many children under 18 years of age are living with you in your household?

19

37

27

17

One

Two

Three or more

None

Q7. What is the highest level of formal 
education you have completed?

Base per country: KSA n=407
Base: All those have interested in travelling to Sri Lanka
Q1, Q2, Q3, Q4, Q5, Q7, Q8

32

27

17

6

5

Riyadh

Makkah

Eastern Province

Madinah

Qassim

SAUDI TRAVELLERS INTERESTED IN SRI LANKA ARE THE FAMILY MARKET, 
WITH HIGH EDUCATION AND INCOMES.



+

D E M G R A P H I C  P R O F I L E  – T H O S E  I N T E R E S T E D  I N  S R I L A N K A  - C H I N A

19

69

24

7

High Medium Low

Level of Education Level of Income

79

9
12

High Medium Low

Q8. What is your average annual 
household income?

Gender

Age

55-64 Yrs.

18-24 Yrs.

25-34 Yrs.

45-54 Yrs.

35-44 Yrs.

0

16

17

22

16

22

7

Female Male

47%

53%

Relationship Status

Widowed

Single       

Married

Divorced/
separated

In a partnership

10

86

2

1

1

65+

Below 18 Yrs.       

Top 5 Regions

Q1. How old are you?

Q2. What is your gender? Q4. What is your relationship status?

Q5. In which of the following regions do you live?

Number of Children Under 18 in Household

Q3. How many children under 18 years of age are living with you in your household?

56

2

0

41

One

Two

Three or more

None

Q7. What is the highest level of formal 
education you have completed?

Base per country: China n=548
Base: All those have interested in travelling to Sri Lanka
Q1, Q2, Q3, Q4, Q5, Q7, Q8

19

8

6

6

6

Guangdong

Jiangsu

Anhui

Beijing

Shanghai

CHINESE TRAVELLERS INTERESTED IN SRI LANKA TEND TO BE MIDDLE 
AGED, HIGHLY EDUCATED WITH ABOVE AVERAGE INCOMES.
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